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(1) Differentiates Your Firm

® Adds Value to Your
Client Engagements

© Justifies Your Fees

@ Standardizes Your
Analytical Procedures
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“Our firm is using ProfitCents with great success.
This tool is becoming a key resource in the
communication process with existing clients and
a great differentiator for capturing new clients.”

Sally Glick
Chief Marketing Officer, JH. Cohn

“In the past three months we've picked up 20 new clients...
we're on course to increase firm revenue by 10% this year. womowms <

ProfitCents is what makes that possible.” nooress

Ketly Jones, CPA
BTF Services
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“We use ProfitCents to perform all our analytical procedures. '
On average, it saves us 4-8 hours per review or audit.” et s e e A
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“We give every business customer a ProfitCents report

at the end of the year. it's a quick and easy way to add

value to each client. We've had clients actually ask for
the reports. It's a key service in our practice and
clearly differentiates our firm. It's the value-added

service that businesses ask for." N .
vince Sirianwi, CPA Q Business AnaIySIs

Daly, Sirianni & Company Q ijection
] ¢ Nonprofit Analysis
www.profitcents.com 9 Personal Analysis
871.124.3967 ptin2 ¢ Real-Time Industry Data
info@profitcents.com ¢ Analytical Procedures

For more information, circle no. 190 or click e-inquiry at www.CPATechAdvisor.com.




